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“Would you like biscotti with that?”

Coffee retailers whip up much more than lattes and cappuc-

cinos, Customers who drop by yvour store for a moming cup of

coffee can easily be persuaded to buy a breakfast bagel or pick
up a bag of gourmet coffee beans. Impulse purchases have the
potential to greatly increase your business's profit potential.

Retailers’ success at securing impulse purchases rests solely
on two factors: presentation and visibility. Where is the best
place to display these items in your stare, and how can you
effectively showease them?

The first part of the guestion is easy. The answer: It's all about
location. Your display cases need to be placed in prominent
areas of the store where it's impossible for customers to miss
them. However, when it comes to selecting an effective display
method, there are multiple options to choose from,

Appeal through design

Coffee beans are a popular impulse purchase among specialty
coffee customers, While many retailers now offer prepackaged
coffee beans, stores also feature traditional coffee bean bins.
When selecting bins for your store, consider factors such as size,
design, durability and convenience,

Trade Fixtures offers bins in a variety of sizes and styles.
Free-Nowing Gravity Bins are available in 5- to 10-gallon units.
The new 3-gallon size is the company’s most popular coffee bin
product.
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Scott Williams, director of marketing for Trade Fixtures,
says the Gravity Bins are popular because they leature false
fronts, which make the bins appear full at all times. “The last
thing a customer wants is to walk up to a half~empty bin that
doesn’t look like it's been recently maintained,” Williams says.
“Gravity Bins always look like they're fully stocked with fresh
products.”

Trade Fixtures' bins are constructed out of polycarbonate
plastic and are availahle in several colors and sizes. Prices vary.

Crown Plastics, Inc. also offers a line of coffee hean dis-
pensers with false fronts. “Our Affordable Elegance model has a
curved front with polished brass trim, which is very attractive to
customers,” says James Gagnon, sales representative for Crown
Plastics.

Affordable Elegance bins feature sell-closing dispensers and
are made of acrylic. Models come in two standard sizes and
retail for approximately $55.

Innovated Products Manufacturing, Inc. offers bins in more
than 20 designs. Standard sizes are built to contain 4 to 25
pounds of beans, and the company also offers customization.
“Sometimes people have space constraints in their stores, or they
want to replace old cracked acrylic bins with stainless-steel
bins,” says Maryann Oletic, company president. “We can cus-
tomize our bins to fit around existing shelving.”

Customized bins are also ideal for retail franchises searching
for a uniform design to use in multiple store locations.



Strength matters

Although Innovated Products offers several
bins constructed out of black plastic, Oletic
always tries to push the stainless-steel bins.
“Plastic just isnt as user friendly as the
metal,” Oletic says. “It's also not as durable,
Metal bins can easily be used to rotate dif-
ferent bheans as long as the bins are
thoroughly cleaned between products.”

Innovated Products’ bins require little or
no assembly. Prices range from $130 to
$550.

BestBins offers a 4-gallon bin ideal for
dispensing coffee beans. Each hin holds
between 10 and 12 pounds of beans and is
made of polycarbonate plastic.

Robert Groenevelt, owner and president
of BestBins, says that his company's bins
are virtually indestructible. “We've been making these bins for
more than six years, and there isn't a stronger product on the
market,” he says.

Groenevelt says that BestBins containers are designed to
compress coffee beans tightly together, which preserves the fla-
vor of the beans. The bins are available in black and retail for
580 each.
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Plastic Parameters manufactures a series of coffee bean dis-
pensers that are available in sizes ranging from 7- to 15-pound
capacities.

“Our 900 Series is especially popular right now,” says Joanna
Waldman, marketing and sales representative for Plastic
Parameters. “It has a gold antique metal finish and features our
patented cast dispenser ball.”
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